
























Photography
Our expertise should radiate from every angle, 
including our imagery. Our photography style 
illustrates our brand’s confidence while maintaining 
an air of approachability. In addition to content, the 

color and tone of our imagery is highly considered 
and always a strong reflection of our brand palette. 
Please adhere to the following key aspects of our 
product, scene, and lifestyle photography aesthetic.

Det ail  produc t shot s should use a shor t depth 
of f ield, highlight ing clear, shar p f ocal point s . 
L ight helps to c all  at tent ion to det ai ls w hile 
war ming up other w ise monochromatic shot s .

For use in s ale s mater ials , isolated produc t 
s ide- t read- and three-quar ter v iew s should 
maint ain a high cont ras t and dramat ic cas t 
shadow s f or d y namic yet f lex ible placement 
on both l ight and dark backgrounds .

We l ike to br ing our brand ’s BRONZE accent 
color into al l  of our vehicle shot s—lit by the 
golden hour s of the earl y evening, vehicle s 
and their ref lec t i ve det ails shine agains t 
bla zing sk ie s and at mo spheric blue gray s .

A var iet y of mid-range vehicle make s and 
models should be f eat ured in our scenic 
photography in order to be s t repre sent the 
needs of al l  ever yday dr i ver s .

Scene s should depic t ever yday people 
ex periencing dail y enjoy ment in relat able 
si t uat ions and place s . A s w ith our vehicle 
and env ironment photography, nat ural 
l ight ing is a key component of our l i f e s t y le 
shot s and all  compo sit ions should ref lec t 
our brand color palet te.

Images are unlicensed. Used for directional purposes only.
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